


The participants of MEET New Jersey fully embraced the 1 N
nTAG name badges, which permitted them to share information
which they received in an email after the event.

Collaboration and Participation: Educators are promoting
active and cooperative learning experiences that result in increased

knowledge gain and retention. For example, including an audience n TAG at
response system at your event will keep attendees engaged, help the

presenter learn more about the audience and allows the presenter M E ET N eW J e r‘ S ey
to fine tune his or her presentation to the interest or knowledge
level of the audience as revealed by their responses.

Personalization: At nTAG, we've collected millions of survey “EMCVenues used the nTAG interactive system
responses. There’s one attendee comment that we see over and
over again: “your sessions provide basic knowledge but don’t have
the information that relates to my industry/function/challenge.” attendees always enjoy the climate at MEET as
By providing more choices, narrowly focused break out sessions,
and even the opportunity to set up impromptu “birds of a feather”
sessions, attendees get the information they are seeking, and feel and facilitates the right connections. Utilizing
ownership of the event.

Measurement: Since data—including survey responses,
messages, assessment scores, session attendance, expo booth contacts, connect with the right people and
visits and audience response—is continually captured using
Meetings 2.0 technologies, it can be fed back to meeting organizers
for immediate analysis and action. The meeting organizer gets a single click. Everyone had more fun, retained
complete visibility into what’s going on at the meeting and can
compare event performance to objectives set during event planning.
Critical strategic goals such as connecting customers with each event experience.”
other, educating them, and learning more about their needs can be
tracked and driven forward starting on Day One of the event. Jody Wallace

The articles in this and upcoming editions of the MEET
Magazine will provide you with insights, recommendations and
ideas. Together we’ll discover how to better align our meetings
with attendees’ new expectations, while still providing a timeless
need—face-to-face human interaction. MEET

at MEET — New Jersey with great success. Our

this event encourages engaging conversations

nTAG enabled our participants to make new

allow contact information to be exchanged with

more learning, and got more out of their MEET





